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Rezumat

Comunicarea si promovarea arhitecturii au un rol din ce
in ce mai important in societatea actuala din Romania,
mai ales intr-o lume din ce Tn ce mai digitalizata. Astfel,
tehnicile de promovare si teoriile comunicarii pot fi
fructificate Tn  domeniul arhitecturii. De asemenea,
perceptia pe care o are atat publicul larg, cat si publicul
specializat, este determinata de modul de comunicare al
arhitecturii. Buna comunicare, atat in fata publicului, cat
si in relatia arhitect-beneficiar, determina fundamental
soarta operei unui arhitect si, de aceea, trebuie sa se
puna mult accent pe acest aspect. Promovarea tinerilor
arhitecti, a arhitectilor deja consacrati, precum si a
patrimoniului cultural reprezinta un deziderat ce trebuie
atins. Sensibilitatea in arhitectura este determinata de
mai multe aspecte, inclusiv mediul socio-economic, dar se
refera si la profunda comuniune om-cladire. De asemenea,
pe langa instrumentul cu ajutorul caruia arhitectura

Abstract

The communication and the promotion of architecture
play an increasingly important role in today’'s Romanian
society, especially in an ever more digitized world. Thus,
promotion techniques and communication theories can be
fruitful in the field of architecture. Likewise, the perception
that both the general public and the specialist public have
is determined by how architecture is communicated. Good
communication both with the public and in the architect-
beneficiary relationship fundamentally determines the fate
of the architect's work, therefore considerable emphasis
should be placed on this aspect. The promotion of young
architects, of already well-known architects as well as of the
cultural heritage is a desideratum that must be achieved.
Sensitivity in architecture is determined by several
aspects, including the socio-economic environment, and
it also refers to the deep communion between humans
and buildings. Also, in addition to the tool with which
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comunica oamenilor, respectiv partea vizuala, grafica, se
observa ca si simturile omului sunt implicate.

Cuvinte cheie: arhitecturd, comunicare, promovare, sensibilitate,
perceptie, relatii publice.

Introducere

In legatura cu arhitectura, se pot pune cele mai diverse
intrebari, in functie de publicul interesat si de persoanele
care si-au constituit un scop de a trai cu si pentru
arhitectura. Astfel, modul cum este perceputa arhitectura
in societatea actuala, impactul acesteia asupra publicului
caruia i se adreseaza si felul in care aceasta comunica
intr-o lume Tn perpetua schimbare reprezinta doar cateva
aspecte ce trebuie luate in considerare. Trebuie tinut cont
de astfel de lucruri, mai ales cand tratarea acestor subiecte
se face intr-o maniera diferita, cu caracter interdisciplinar.
Legatura dintre arhitectura si stiintele sociale este una
foarte stransa care, cu siguranta, trebuie valorificata mai
mult, atat de catre arhitecti, cat si de catre comunicatori,
antropologi, sociologi sau chiar oameni de publicitate.

Abstract, sensibilitate si comunicare prin si
pentru arhitectura

Sensibilitatea in arhitectura deriva din mai multe aspecte,
cum ar fi: mediul socio-economic, capacitatea de perceptie
atat a creatorului, cat si a publicului care consuma
arhitectura la nivel profan sau nu. Referinta la sensibilitate
include si tema profundei comuniuni om-cladire. Nu doar
volumetria si functiunea unei cladiri trebuie intelese, ci
si ce exprima acestea dincolo de cuvinte, in acea forma
abstracta a materialitatii care este data de sensibilitatea
umana, ce o aduce mai aproape de sufletul celui care o
foloseste. Prin urmare, se poate sublinia, la nivel abstract,
legatura de cauzalitate-arhitectura-comunicare-om. Canalul
de comunicare folosit de arhitectura este vizual, grafic.
Cu alte cuvinte, partea vizuala poate fi considerata drept
instrumentul care face legatura dintre om si arhitectura.

architecture communicates to people, namely the visual,
graphic aspect, it has been noticed that the human senses
are also involved.

Keywords: architecture, communication, promotion, sensitivity,
perception, public relations.

Introduction

The most diverse questions can be asked in relation to
architecture, depending on the interested public and on
the people who have made it their goal to live with and
for architecture. Thus, the way architecture is perceived in
today’s society, its impact on the public it addresses and
the way it communicates in an ever-changing world are
just a few of the aspects to be considered. Such things
must be taken into account, especially when the treatment
of these subjects is done in a different, interdisciplinary
manner. The link between architecture and the social
sciences is a very close one that certainly needs to be more
fully exploited, by architects as well as by communicators,
anthropologists, sociologists or even by advertising
professionals.

The abstract, sensitivity and communication
through and for architecture

Sensitivity in architecture derives from several aspects
such as the socio-economic environment, the perception
capacity of both the creator and the public who consume
architecture on an uninitiated or initiated level. The
reference to sensitivity also encompasses the deep
communion between humans and buildings. Not only the
volume and function of a building must be understood,
but also what it expresses beyond words, in that abstract
form of materiality that is given by human sensitivity,
bringing it closer to the soul of the one who uses it. Thus,
the causal link architecture-communication-human being
can be underlined at an abstract level. The communication
channel used by architecture is visual, graphic. In other
words, the visual part can also be referred to as the tool
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Se poate pune intrebarea daca vizualul este singurul
instrument definitoriu in ceea ce priveste comunicarea
prin arhitectura. La prima vedere raspunsul pare afirmatiy,
dar, privind mai in detaliu acest aspect, se observa ca, in
general, toate simturile omului sunt implicate. Un lucru
este cert: chiar si unui profan in acest domeniu i se poate
comunica un anumit lucru prin creatia arhitecturala. Daca
arhitectura ar fi privita din punct de vedere antropologic,
atunci am ajunge la un stramos comun. Asa cum toata
omenirea provine dintr-un stramos comun, asa are Si
arhitectura radacinile ei. Nimic nu se naste din neant, nimic
nu ajunge in neant. Arhitectura are propria ei evolutie, de
unii acceptata, de altii mai mult sau mai putin criticatd, dar
important este ca ea sa fie dezvaluita si inteleasa. Altfel,
evolutia ramane doar un concept abstract.

Un alt aspect definitoriu in acest sens il are si educatia
la nivel estetic a receptorului. Curinschi Vorona defineste
termeniide ,emitator” si ,receptor” (CurinschiVorona, 1991),
prin care se exprima evolutia relatiilor de contact dintre
arhitecturi. Tn acest sens, acesti doi termeni, care stau la
baza tuturor teoriilor comunicarii si sunt fundamentati in
toate cartile de specialitate, din diverse perspective, au
ajuns sa fie corelati cu arhitectura si cu evolutia acesteia
de-a lungul istoriei. De asemenea, autorul defineste si
transferul de informatii dintre emitator si receptor, care se
face direct sau indirect prin intermediul unor personalitati
sau scoli de gandire, curente etc. Aceste clasificari au de
evitat distrugerea sau constrangerea experimentului de
dragul metodei.

Prin urmare, chiar si unui profan in acest domeniu i se
poate comunica ceva prin creatia arhitecturald. Tntr-un
mod aparent paradoxal, arhitectura are mare legatura cu
jocul. Ca si jocul, originile ei se afla in vremuri imemoriale,
chiar Tnainte de civilizatie. Jocul si arhitectura se bazeaza
pe spirit liber, pe fantezie, pe respect si chiar o mare doza
de dezinteres. Si, ceea ce este mai important, arhitectura
poate fi apreciata sau nu, poate fi inteleasa sau nu, dar nu
poate fi contestata. lata cat de plastic descrie J. Huizinga
acest lucru: ,Jocul nu poate fi contestat. Aproape tot ceea
ce este abstract poate fi contestat: dreptatea, frumusetea,

that connects human beings with architecture. It can be
questioned whether the visual is the only defining tool
in terms of communication through architecture. At first
sight this appears true, but on looking more closely at this
aspect, it is noticeable that, in general, all human senses
are involved. One thing is certain: a specific something
can be communicated through architectural creation,
even to a lay person. If architecture were viewed from an
anthropological point of view, then we would arrive at a
common ancestor. Just as all humankind has a common
ancestor, so does architecture have its roots. Nothing is
born from nothing, nothing comes to nothing. Architecture
has its own evolution, accepted by some, more or less
criticized by others, but it is important that it be revealed
and understood. Otherwise, evolution remains just an
abstract concept.

Another defining aspect in this regard is the aesthetic
education of the receiver. Curinschi Vorona defines the
terms of “transmitter” and “receiver” (Curinschi Vorona,
1991), which express the evolution of contact relationships
between architectures. In this way, these two terms,
which are the basis of all communication theories and
are substantiated in all specialized works, from various
perspectives, have come to be correlated with architecture
and its evolution throughout history. The author also
defines the transfer of information between the sender and
the receiver, which is done directly or indirectly through
personalities or schools of thought, movements etc. These
classifications need to avoid destroying or constraining
experimentation for the sake of method.

So one thing is certain: even to the uninitiated in this field,
something can be communicated through architectural
creation. In a seemingly paradoxical way, architecture has
a lot to do with play. Like play, its origins lie in immemorial
time, even before civilization. Play and architecture are
based on freedom of the spirit, fantasy, respect and even
a large dose of disinterestedness. And, more importantly,
architecture can be appreciated or not, understood or
not, but it cannot be challenged. This is how plastically J.
Huizinga describes it: “Play cannot be denied. You can deny,
if you like, nearly all abstractions: justice, beauty, truth,
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adevarul, bunatatea, spiritul, Dumnezeu. Seriozitatea poate
fi contestata. Jocul nu” (Huizinga, 2012, p.38). De aceea,
ca si jocul, arhitectura reprezinta o forma importanta de
comunicare, avand propria ei evolutie, care trebuie a fi
dezvaluitd, inteleasa si acceptata.

Si intrucat arhitectura este alaturi de oameni pe tot
parcursul existentei acestora, ba chiar si dincolo de ea,
acestia ar merita sa o considere un asa de serios si fidel
companion, incat sa-i dea viata. Acest parteneriat simbiotic
cu valente osmotice ale intimitatii relatiei este obisnuinta
de care nu se mai tine cont si care altereaza profunzimea
perceptiei, trivializand-o prin banal.

Se poate asocia abstractului obiectivul si sensibilitatii
subiectul? Unde, cand si cum se delimiteaza aceste
categorii de aprecieri? Este nevoie de curaj pentru a face o
astfel de analiza, mai ales din cauza faptului ca nu poate
fi exhaustiva. Orice artefact, si mai ales cel arhitectural,
este emergent dintr-un gand primordial, cu nazuintele
si constrangerile de rigoare, urmand un protocol de
infaptuire sau materializare. Limitele oricarui domeniu se
opresc la tolerantele sistemului de referinta. Astfel, intr-o
relatie de tip discursiv, comunicarea intre emitator si
receptor este valorizata si calificata calitativ de canalul de
comunicare, tipul de comunicare si mesajul comunicat. n
functie de calitatea emitatorului si a receptorului, mesajul
poate fi pertinent sau alterat. Orice sistem evolutiv pare
sa il defineasca pe acesta imperfect, dar perfectibil, iesind
din propria suficientd (Olins, 2009). Tocmai acest lucru
da savoare si actului uman de interventie in domeniu.
Artefactul arhitectural este, inevitabil, un implant intr-un
mediu ce se doreste a fi primitor si cooperant, pentru a
Se evita respingerea organica. Asadar, armonia intre obiect
si mediul de implant defineste perceptia ce selecteaza
categoriile de public consumator, cu calitatea de receptor.

Promovarea arhitecturii si a arhitectului

Tn cadrul societatii actuale, exista o nevoie, impusa de
evolutia societatii, a domeniului arhitecturii de a se

goodness, mind, God. You can deny seriousness, but not
play” (Huizinga, 1970, p. 21). Therefore, like play, architecture
represents an important form of communication, having its
own evolution, which must be revealed, understood and
accepted.

And since architecture has accompanied people throughout
their existence, and even beyond it, it would deserve to
be considered such a serious and faithful companion that
they give it life. This symbiotic partnership with osmotic
valences of the intimacy of the relationship is the habit
that is no longer taken into account and that alters the
depth of perception, trivializing it by banality.

Can the objective be associated with the abstract and the
subject with sensitivity? Where, when and how are these
categories of appreciation delimited? It takes courage to do
such an analysis, especially since it cannot be exhaustive.
Any artefact, and especially the architectural one, emerges
from a primordial thought, with unavoidable aspirations
and constraints, following a protocol of execution or
materialization. The limits of any domain stop at the
tolerances of the reference system. Thus, in a discursive
relationship, the communication between sender and
receiver is valued and qualitatively qualified by the
communication channel, the type of communication and
the communicated message. Depending on the quality of
the sender and the receiver, the message may be relevant
or distorted. Any evolutionary system seems to define it as
imperfect, but perfectible, emerging from its own sufficiency
(Olins, 2009). This is precisely what gives flavor to the
human act of intervention in the field. The architectural
artefact is, inevitably, an implant in an environment that
is intended to be welcoming and cooperative, to avoid
organic rejection. So the harmony between the object and
the environment of the implant defines the perception that
selects the categories of the public as consumer with the
role of receiver.

Promoting architecture and the architect

Nowadays, there is a need, imposed by the evolution
of society, for the field of architecture to promote itself.
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promova. Fie ca referinta este arhitectura in general
sau arhitectura de interior, planificarea urbana sau
peisagistica, nevoia de a iesi in fata publicului cu o viziune
noua, proaspata este vizibila din ce in ce mai pregnant.

Se pune problemade a cuantifica modul de adresare pentru
diferitele tipuri de public. De asemenea, trebuie sa se
raporteze ofertele in functie de nivelurile de asteptare si sa
se evalueze categoriile de succes siinsucces. Sunt probleme
si intrebari care Tnca asteapta raspuns. Trecerea in online
a mai multor activitati care, pana nu demult, nici nu erau
concepute astfel, a dus la o si mai mare criza a domeniului.
Promovarea de arhitectura in Romania a prins contur mai
demult, dar Tn ultimii ani si, cu precadere incepand cu anul
2020, a devenit vitald. De la tineri arhitecti (studenti sau
proaspat absolventi) pana la nume consacrate, cu totii au
imbratisat o noua viziune asupra promovarii creatiei lor. n
trecut, dar, cu atat mai mult in prezent, retelele sociale si
revistele online au fost principalul pilon prin care arhitectii
s-au facut remarcati nu doar de catre colegii de breasla,
ci mai ales de publicul larg. De asemenea, patrimoniul
cultural arhitectural din Romania se reinventeaza si cu
ajutorul comunicarii, fiind astfel perceput mult mai mult
de publicul roman. Constientizarea protejarii si conservarii
patrimoniului prin promovarea arhitecturii in reviste de
specialitate si pe retelele sociale a adus un salt imens
calitativ in existenta multor cladiri, o parte dintre ele fiind
salvate de la pieire. De asemenea, evenimentele culturale,
precum expozitiile multidisciplinare, au contribuit masiv la
dezvoltarea domeniului arhitecturii, mai ales in ceea ce i
priveste pe cei care nu sunt arhitecti.

Se pune intrebarea daca exista totusi vreo legatura intre
forma spatiului, functiunea sa, materialul, imaginea
specifica si modul particular de punere in opera despre
care are loc dezbaterea si comunicarea prin arhitectura.
Raspunsul este pozitiv. Asa cum o piesa de teatru nu exista
fara spectatori, asa nici o cladire nu exista fara beneficiari,
fara consumatori de arhitectura, dar nici acestia nu exista
fara arhitectura. Aceasta tip de relatie biunivoca - arhitect-
beneficiar, arhitect-public, arhitectura-public - este o
relatie codependenta. Prin aceasta se poate sublinia inca
o data faptul ca interdisciplinaritatea propusa in acest

Whether the reference is to architecture in general or to
interior architecture, urban planning or landscaping, the
need to come in front of the public with a new, fresh vision
is increasingly visible.

There is the problem of quantifying the way of addressing
different types of audiences. In addition, architectural
bids should be reported according to expectation levels
and success and failure categories should be evaluated.
There are problems and questions still waiting to be
answered. The change to online format of many activities
that, not long ago, were not even designed as such, has
led to an even greater crisis in the field. The promotion of
architecture in Romania took shape a long time ago, but in
recent years, especially starting from 2020, it has become
vital. From young architects (students or recent graduates)
to established names, everyone has embraced a new vision
of promoting their creations. In the past, but even more so
now, social networks and online magazines have been the
main medium through which architects have been noticed
not only by their peers, but especially by the general public.
Likewise, the architectural cultural heritage of Romania is
also being reinvented with the help of communication,
thus being perceived much more by the Romanian
public. The awareness of the protection and conservation
of heritage through the promotion of architecture in
specialized magazines and on social networks has brought
a huge qualitative leap in the existence of many buildings,
with some of them being saved from destruction. Cultural
events, such as multidisciplinary exhibitions, have also
contributed massively to the development of the field of
architecture, especially for those who are not architects.

The question arises whether there is still any connection
between the shape of the space, its function, the material,
the specificimage andthe particularway ofimplementation,
on which the debate and communication through
architecture take place. The answer is affirmative. Just as
a play does not exist without spectators, no building exists
without beneficiaries, without consumers of architecture,
but they do not exist without architecture either. This one-
to-one architect-beneficiary, architect-public, architecture
-public relationship is an interdependent relationship.
Through this, it can be emphasized once again that the
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act creator este mai mult decat utila. in fata unui obiect
arhitectural de exceptie, poate aparea mutenia, linistea,
contemplatia. Dar chiar si tacerea este un mod in care
arhitectura poate comunica. Tacerea poate fi un raspuns si
o revolta chiar in fata multitudinii de cuvinte. Conform lui D.
Le Breton (2001, p.26): ,chiar daca tace, omul tot comunica.
Tacerea nu este niciodata vidul, ci suflul dintre cuvinte”.
Parafrazand, arhitectura comunica, deseori, prin propria
tacere si suflul transmis. Tacerea este un ragaz care, uneori,
este bine sa fie exersat, cu conditia sa i se poata suporta
povara. Este pacat insa ca arhitectura sa ramana doar un
act artistic si estetic, sa fie in afara promovarii si expunerii.
Pentru ca merita si are o istorie, o continuitate ce nu poate
fi neglijata. Pe buna dreptate, Mies van der Rohe spunea:
L,arhitectura nu reincepe in fiecare luni dimineata” (Simion,
2017, p. 201, apud Mies van der Rohe).

Abstractul in sensibilitatea arhitecturii este titlul propus -
o Tncercare de a explica modul in care trebuie promovata
si tratata arhitectura. Pentru a intelege mai profund acest
lucru, este nevoie de o aplecare asupra abstractului pe care
creatorii, respectiv arhitectii, incearca sa-l exprime prin
propria lor sensibilitate. O piatra, o caramida, un zid sau
0 bucata de sticla pot fi ceva abstract. Dar ansamblul pe
care toate acestea 1l compun, trece dincolo de abstractul
impus uneori de autor si ajunge la public. Maniera in care
abstractul se transfera publicului este un aspect esential
in perceperea arhitecturii. Prin realizarile sale, arhitectul,
ca si alti artisti, ,se comunica pe sine, transfera, prin
mijlocirea operei, o parte din propriile stari, trairi, emotii in
sfera de sensibilitate a receptorului care este destinatarul
mesajului artistic” (Dinu, 2007, p. 338).

Abstractul si sensibilitatea compun un mecanism subtil,
ce se constituie intr-un ansamblu care trece ca mesaj
dincolo de cel impus de autor sau dincolo de cel receptat
de public. Orice mesaj abstract are nevoie de sensibilitatea
perceptiei care, la randu-i, recompune un mesaj - raspuns,
ca intr-un bun parteneriat.

interdisciplinarity proposed in this creative act is highly
useful. In front of an exceptional architectural object,
silence, muteness, contemplation may occur. But even
silence is a way for architecture to communicate. Silence
can be a response and a revolt even in the face of a
multitude of words. According to D. Le Breton (2001, p.26),
“even if he is silent, man still communicates. Silence
is never the void, but the breath between words”. To
paraphrase, architecture often communicates through its
own silence and transmitted breath. Silence is a respite
that is sometimes good to practice, provided the burden
can be borne. It is a shame, however, that architecture
remains only as an artistic and aesthetic act, outside of
promotion and exposure. Because it deserves it and it has
a history, a continuity that cannot be neglected. Mies van
der Rohe rightly said: “architecture does not start over
every Monday morning” (Simion, 2017, p. 201, apud Mies van
der Rohe).

The abstract in the sensitivity of architecture is the
proposed title - an attempt to explain how architecture
should be promoted and treated. To understand this more
deeply, it is necessary to consider the abstract that the
creators, respectively the architects, try to express through
their own sensitivity. A stone, a brick, a wall or a piece of
glass can be something abstract. But the whole that all
of these compose goes beyond the abstract sometimes
imposed by the author and it reaches the public. The way
in which the abstract is transferred to the public is an
essential aspect in the perception of architecture. Through
their achievements, the architect, like other artists,
“communicates himself, transfers, through the mediation
of the work, part of his own states, feelings, emotions in
the sphere of sensitivity of the receiver who is the recipient
of the artistic message” (Dinu, 2007, p. 338).

The abstract and sensitivity compose a subtle mechanism,
which constitutes a whole that passes as a message
beyond the one imposed by the author or beyond the
one received by the public. Any abstract message needs
the sensitivity of perception which, in turn, recomposes a
message — response, as in a good partnership.
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Concluzii

Tn lumea actuald, este de dorit o cat mai buna reusita in
a fi vectorii acestui abstract care deseori comunica, dar
uneori nu ajunge sa fie deslusit cu adevarat. Arhitectul,
in sine, poate sa nu fie un bun comunicator. in acest caz,
ajutorul unui mediator extern, care sa minimizeze acest
aspect, este cel putin salutar. Maniera de ajutor poate fi
directa si specializata pe domeniu sau complementara
si multidisciplinara. De aceea, abstractul reprezinta o
modalitate prin care arhitectura isi dezvaluie, de fapt,
sensibilitatea. Probabil, nu toate operele arhitecturale
pot fi intelese, la adevarata lor valoare, de publicul larg.
Dar, cu cat mai multe se vor apropia de acesta, cu atat
mai mult va exista un public mai educat si mai sensibil.
Publicul trebuie sa inteleaga de ce este sau nu de acord cu
un demers arhitectural si, mai ales, dincolo de abstract sau
concret, sa-si dea seama de sensibilitatea acestui demers.
Tn momentul in care opera ajunge la sufletul si asteptarile
publicului, aceasta isi va fi atins scopul.

Demersul acesta isi propune sa aduca in atentia publicului
aspecte care conduc spre o reflectare privitoare la
verbul ,a comunica" si, pentru arhitecti, ce comunica
acestia printr-un proiect. De multe ori, relatia emitator-
receptor este una deficitara din cauza canalului folosit si
a contextului respectiv. Se pune problema daca arhitecti
stiu sa foloseasca contextul socio-economic in favoarea
lor si sa isi comunice creatia in societate conform nevoilor
acesteia. Lucrul acesta se poate afla la nivel particular, pe
de o parte, si la nivel general, pe de alta parte, insa, fara o
analiza interdisciplinara, nu putem concluziona daca acest
domeniu este pregatit pentru o societate in care viziunile
sunt diferite de la o zi la alta si perspectiva meseriei de
arhitect se schimba perpetuu, contand deseori mai mult
imaginea si mai putin fondul. Tocmai de aceea, fondul si
imaginea in arhitectura trebuie comunicate precis pentru a
nu fi distorsionate de context. De asemenea, sensibilitatea
creatorului si a creatiei sunt, in mod clar, elemente de
perceptie a arhitecturii ce trec dincolo de forma spatiului
sau functiunea unei cladiri. Unicitatea data de abstract in
sensibilitate este furnizata de sinonimia fractiei/ raportului
relatiei in care se poate considera ca numitor abstractul si

Conclusions

Currently, it is desirable to be as successful as possible in
being the vectors of this abstract that often communicates,
but sometimes does not end up being really discerned. The
architect themselves may not be a good communicator.
In this case, the help of an external mediator is at least
salutary in minimizing this aspect. The way of helping can
be direct and specific to the field or complementary and
multidisciplinary. Therefore, the abstract represents a
way in which architecture actually reveals its sensitivity.
Probably not all architectural works can be understood,
at their true value, by the general public. But the more
numerous the works thatapproach this state the more there
will be a better educated and more sensitive audience. The
public must understand why they agree or disagree with an
architectural approach and, above all, beyond the abstract
or concrete, realize the sensitivity of this approach. The
moment the work reaches the soul and expectations of the
audience, it will have achieved its purpose.

This approach aims to bring aspects that lead to reflection
regarding the verb “to communicate” to the public's
attention and what they communicate through a project to
the architects’ attention. Many times, the sender-receiver
relationship is a poor one because of the channel used
and of the particular context. The question arises whether
architects know how to use the socio-economic context
in their favor and how to communicate their creation in
society according to its needs. This can be at a particular
level, on the one hand, and at a general level, on the
other but, without an interdisciplinary analysis, we cannot
conclude whether this field is ready for a society where
the visions are different from one day to the next and the
perspective of the architect’s job is constantly changing,
being often more about the image and less about the
content. That is precisely why the content and the image
in architecture must be communicated precisely so as not
to be distorted by the context. Likewise, the sensitivity of
the creator and of the creation are clearly elements of
the perception of architecture that go beyond the form of
space or the function of a building. The uniqueness given
by the abstract to sensitivity is provided by the synonymy
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ca numarator sensibilitatea. Compozitia umanitatii, in mod
absolut si fericit eterogena, face ca acest raport sa aiba
intotdeauna un rezultat diferit, sintetizat Tn bucuria de a
trai. Prin acest demers, vreau sa subliniez faptul ca, uneori,
sau deseori, arhitectul, absorbit de munca lui, poate pierde
din vedere aspecte care il definesc, care Ti arata locul unde
ar trebui sa se afle si timpul care trebuie sa treaca in
favoarea lui. Acest lucru nu Tnseamna ca arhitectul trebuie
sa fie demoralizat. Dimpotriva. Trebuie doar sa inteleaga
ca doar propriul lui efort si/sau propria lui creativitate au
nevoie si de un suport de comunicare/promovare pentru
a fi implinite.
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